Interface

dmazon.com

Home
(search, hot items)

Search results
(advanced search)

ltem details
(specs, price)

User Account
(orders, payments)

Cart
(list cart items)

* simplified interface



http://amazon.com/

Data flow

dmazon.com

. databases” v = readl = write

* possible databases, simplified



http://amazon.com/

Interface

google.com

Home

(search form) GMail
(mail inbox)

Search results Search results Maps
(list, pages) (images, gallery) (search, applet)

* simplified interface


http://google.com/

Data flow

google.com

. databases” v = readl = write

* possible databases, simplified



http://google.com/

amazon vs google

Both websites have a search on home page. However, google's results
link to external pages, while amazon's points to items (pages) on same
site. That makes shopping sites' structure more complicated than
search ones.

If not the mail system on google website (which isn't vital part of it),
there wouldn't be any way a user could record data into databases
there, i.e. users can only browse the db to find particular links. On the
other hand, shopping sites maintain carts, purchases history, reviews,
user information (essential here), which permissions to modify
databases.
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